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Unit 1: Media institutions (pages 75-78)
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Unit 2: Ownership and control of the media (1) (pages 78-86)
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Unit 2: Ownership and control of the media (2) (pages 78-86)
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Unit 3: Globalisation, the media and culture (pages 87-91)
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Unit 4: Selection and presentation of news (1) (pages 92-98)
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Unit 4: Selection and presentation of news (2) (pages 92-98)

Accurate?
Impartial?

Interpretations

Selective?

Sensationalise

Event reporting
Distort
Construct?
Fears
Public Media
Folk devils Mirror? Journalists
Mods | Moral panic Influences on 1. Power of media workers
and Rockers media content
(Cohen, 1987) (Williams, 2003)
Regular Organisation
—_— 2. Media companies P
Headlines | Routines
Language Emotive
Thictres| L Sensationalise Norms
ictures 3. Culture of society .
Values
Travellers News
Stereotypes .
Black youth construction
Media Socially constructed
Rosy image
Past
Moral decline Contrast
T | Present]
Selection and No ‘truth out there’
Clampdown ) —
pressure presentatlon
of news (2) Norms
National | Values
Selected
Subcultures Information
T | Threats Burton (2005) 4@’7 Concerns
Youth
Children v
ictims
S LM Organisational
structures
Individual constraints ————
News and News values
Goode and Ben-Yehuda (1994) moral panics
Moral panics
Increased public
concern
Increased hostility | About a group Features
Disproportionate
concern
Quickly appear and disappear
Not common? Full moral panics
(Critcher, 2003)
Identifiable
folk devils?
Evaluation

Reflect major
social problems?

May last for years

Sociology in Focus Teaching and Assessment CD-ROM © Pearson Education, 2009



72

Mass Media: Revision maps

(Revision maps

Unit 5: Media representations (1) (pages 99-110)
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Unit 5: Media representations (2) (pages 99-110)
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Unit 5: Media representations (3) (pages 99-110)
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Unit 5: Media representations (4) (pages 99-110)
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Unit 6: Media effects (pages 111-115)
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Unit 7: New media (1) (pages 116-123)
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Unit 7: New media (2) (pages 116-123)
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Unit 8: Postmodernism (pages 123-125)
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