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Unit 1: Media institutions
l  �Definitions
l  �Ownership 

Trends 
Integration 
Concentration

Unit 2: Ownership and control 
of the media
l  �Pluralism
l  �Marxism
l  �Neo-Marxism

Unit 3: Globalisation, the 
media and culture
l  �Types 

Economic 
Political 
Cultural

l  �Imperialism 
Media 
Cultural

1  The relationship between 
ownership and control of  

the mass media

2  The mass media, 
globalisation and popular 

culture

Unit 4: Selection and 
presentation of news
l  �News construction
l  �Organisational structures
l  �Wider culture
l  �Moral panics

3  The processes of selection 
and presentation of the 

content of the news

Unit 5: Media representations
l  �Representations and 

stereotypes
l  �Class
l  �Age
l  �Gender
l  �Ethnicity
l  �Sexuality
l  �Disability

Unit 8: Postmodernism
l  �Postmodern identities

4  Media representations  
of age, social class,  

ethnicity, gender, sexuality 
and disability

Unit 6: Media effects
l  �Hypodermic syringe
l  �Two-step flow
l  �Uses and gratifications
l  �Cultural effects
l  �Media as texts
l  �Case studies

6  The new media and 
their significance for an 

understanding of the role  
of the media in 

contemporary society

Unit 7: The new media
l  �Impact
l  �Online 

Politics 
News

l  �Digital citizenship
l  �The public sphere
l  �Social networking

Unit 8: Postmodernism
l  �Media realities
l  �Postmodern identities
l  �Time, space and change

5  The relationship between 
the mass media, media 

content and presentation, 
and audiences
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overview (pages 75–125)


