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Unit 1: What is culture? (pages 4–11)

Culture and identity: Revision maps

Revision maps

Types of culture

Human behaviour Culture

Instinctive? Cultural?

Language
New and revised 

meanings

Biological 
needs

Reflexes

Genes

Biological 
predispositions

Hall (1997)  
Key features

High culture Low culture Mass culture

High 
quality

Sophisticated 
audience General 

population

Subculture

Talented 
creators

Low 
quality

Unsophisticated 
audience

Inferior, less 
worthy

Popular culture

Mass 
produced Marxism and 

media

Mass 
consumption

Worldwide Global 
businesses

Global 
brands

Global culture

Passive 
consumers

Trivial, bland

‘Dumbed 
down’

Ruling class 
ideology

False picture 
of reality

‘Mindless 
entertainment’

Global  
communication

Learning

Diversity

Complexity

Socialisation

Meanings Kluckhohn (1951) 
‘Way of life’

Values

Shared 
meanings

Norms

Roles

Standards

Principles

Convictions

Loyalties

Common 
lifestyles Routines

Skills

Customs

Rituals

What is culture?

Widespread 
appeal
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Revision maps

Unit 2: Socialisation (pages 11–18)

Socialisation

Education

Official 
curriculum

Hidden 
curriculum

Values – e.g. the 
importance of 
hard work and 
achievement

Formally 
taught

Language 
and history 

of nation

Occupational 
socialisation

Sense of 
purpose

Self-esteem

Customers 
(informal)

Colleagues 
(informal)

Bosses 
(formal)

‘Learning by 
listening’

‘Macho’

Work

‘Heroic’ 
identityAgents

Waddington (1999) 
(Canteen culture 
– police officers)Peer group

Children (play)

Learn social 
norms

Develop social 
skills

Teenagers

Experiment 
with roles

Independence

Adult role 
preparation

Adler and 
Adler (1998) 
(Peer power)

Peer 
pressure

Types

Primary

Anticipatory 
(rehearsed roles)

Re-socialisation 
(changing roles)

Values

New

Parents

Significant 
others

Basic 
values and 

norms

Builds on 
primary 

socialisation

Knowledge
Skills

Lifestyles

Secondary

Peers/ 
teachers/ 

media

Mass media

LanguageCommunity 
links

Effects? Gillespie 
(1993)

Values
Role 

models

Behaviour

Functions 
(Bollywood 

films)

Sikhs in 
Southall

Socialisation Asian 
identity

Religion

Collective 
influences

Attitudes

Behaviours

Secularisation

Moral 
code

Moral 
values

Social 
unity

Decline in church 
attendance

Religious 
ideas still 
strong?

Butler (1995) 
(Ethnic minorities)Shared 

values
Common 

bonds

Parents

Primary 
agents

Role modelsLearningTeaching

Girls

Norms

Sanctions

Values

Behaviour

By example
Social 

control

Diversity

Dolls

Imitation
Trial 
and 
error

From 
children

Talking Table 
manners

Acceptable Unacceptable

Technology

Informally 
taught
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Revision maps

Unit 3: Self, identity and difference (pages 18–23)

Symbolic interactionism

Postmodern

Diversity of 
images, styles, 

lifestyles

Identities Rapid social 
change

Characteristics

Hobsbawn (1996) 
(Choosing identities)

Fragile

Unstable

Shifting

Fluid

Identity

Unique
Recordable

Visible

Public

Social 
identity

Personal 
identity

Inner self

Blackmore 
(1999): 

the ‘little 
voice’/‘real 

you’Contrasts Social group 
membership

‘Us’ and 
‘them’

Cecil (1993) 
(Protestants and 

Catholics)

Late modern

Identity 
groups

Giddens 
(2001) (Social 

reflexivity)

Beck (2001) 
(Choice and 

individualism)

The right 
to be 

different

Bauman 
(2001) The 
search for:

Collective 
identities? Security Meaning

Goffman 
(1969)

Cooley
All identities 

are ‘social’

Problems?

Personal 
qualities

Personal 
characteristicsChangeable

‘Looking-
glass self’

Mead (1931) 
(The self )

Presentation 
of self

Identity and difference



Culture and identity: Revision maps 20

Sociology in Focus Teaching and Assessment CD-ROM  © Pearson Education, 2008

Revision maps

Unit 4: Age and identity (pages 23–26)

Age and identity

Youth identities

Postmodern 
diversity Rebellious Confused

Jefferson 
(1975) 

‘Symbolic 
resistance’

Media

Polhemus 
(1997) 

‘Supermarket 
of style’

Neo-
tribes

Lifestyles 
identities

No public rites 
of passage

Easing 
passage to 

maturity

Neither child 
nor adult

Function

Experimentation 
(roles, styles)

Opposite 
sexes

Married Cohabiting

Age

Old age

Middle-aged

Teens

Age-related 
expectations

Socially 
constructed

Older identities

Ageing 
population

AgeismCult of youth
Featherstone 

and Hepworth 
(1989) (The 
mask of old 

age)

Grey power

Acting the 
elderly role Ageist 

stereotypes

Age 
expectations

Berger (1971) 
‘Youthfulness’

AdmirationOld age

Pitied

Personal 
qualities

Feared
‘Staying 
young’

Negative 
labels

Geriatric
Senile

Pearson 
(1983)

Goths Skinheads Teddy boys

Punks Mods and 
Rockers



Culture and identity: Revision maps 21

Sociology in Focus Teaching and Assessment CD-ROM  © Pearson Education, 2008

Revision maps

Unit 5: Disability and identity (pages 26–28)

Disability

Sources

Genetic

Illness

Accident

Ageing

Goffman (1968) 
(Spoiled identities)

Information 
control

Imperfections

Invisible

Stigma management

Discreditable

Tension 
management

Discredited
Physical 

disabilities

Facial 
blemishes

Amputated 
limbs

Unsightly scars

Disability rights

Disability Civil rights Distinction

Disability 
Rights 

Movement

Personal 
misfortune

DisabilityImpairment

Identity 
politics

Disability 
Discrimination 

Act (1995)Medical 
problem

Unlucky

Disability and identity
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Revision maps

Unit 6: Ethnic identities (pages 28–33)

Ethnic identities

Asian

White

Multicultural

Distinctive 
ethnic 
groups

Assimilation?Cultural 
hybrids

Different 
ethnic 

traditions 
coexist

Mirza et al. 
(2007) Living 

apart together

Similarities 
between 

ethnic groups

Bennet 
(2001)

New Asian youth 
identities

Differences 
between 

ethnic groups

Many Muslims 
integrated

Minority not 
integrated Origins

Arranged 
marriages

Extended 
families

Family 
honour

Youth 
culture

Lifestyles

Ballard (1994) 
cultural 

navigation

Hewitt (1996) 
Invisible culture? 

Ethnic 
majority

African-Caribbean

Generational 
differences

Caribbean 
cultural 

traditions

No single Black 
identity

Modood et al. 
(1994) Black 
generations

Gilroy (1987) 
(Expressive 

cultures)

Notting Hill 
Carnival

Multiple 
cultures

Mainstream 
popular 
culture

Alexander 
(1996/2002) 

Youth 
identities

Hybrid identities

Youth Combined 
styles

Freedom

Opportunity

No fixed 
traditions

New cultural 
‘masks’

Back (1996) 
(Youth 

identities)

Blurring 
race 

relations

Inter-
racial

Experiment
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Revision maps

Unit 7: National and global identities (pages 34–39)

National and global 
identities

Hall (1992) 
(National 
stories)

Symbols Rituals

Remembrance 
DayCollective 

memories

Favourite 
images

Boasts

Shared 
experiences/

triumphs/
disasters

Ceremonies

Royal 
ceremonies

Currency

Anthems

Flags

National identity

Britishness

Phillips (2005)  
‘Sleepwalking 

into 
segregation’

Cantle 
(2005) 

(Parallel 
lives)

Community 
cohesion and 

‘social glue’

Definition?

Ethnic groups 
drifting apart

Whites and 
Asians

Over-arching 
loyalties

Shared 
identities

Customs?

Institutions?

Values?

Full 
citizenship?

Globalisation

Spread of 
markets

Increasing 
rate of

Global 
communications

Nations

Losing 
independence 

Glocalisation?

Uniformity?

Crossing 
territorial 

boundaries

Intense

Frequent

National 
interactions

Goods
Capital

People

Knowledge
Culture

Nationalism

Dowds 
and Young 

(1996)

Devolving 
identities?

Billig (1995) 
Everyday 

nationalism

Can involve:

English

Welsh

Division Violence

Banal 
nationalism

Taken-for-
granted

European

Scottish

Exclusive 
nationalism

Inclusive 
nationalism

Conflict

Nation states

Independent Geographical area

Common

Culture

Identity

Sterotypes?

Cultural hybrids

Traditional images

Self-
governing

National 
cultures
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Unit 8: Gender identities (pages 39–45)

Gender identities

Femininity

Feminism Lees (1993) 
Feminine identities

Appearance 
(‘Looking 

right’)

Gender 
socialisation

Socially 
constructed 

gender 
divisions

Reinforces 
male 

dominance

Transformation?

Traditional 
gender roles

Controlled 
and 

disciplined 
body

Cultural 
expectations

Social 
constructionism

Different 
scripts

Arapesh: both 
sexes gentle, 
submissive

Wide 
variations 
in gender 

expectations

Mead 
(1935) 
New 

Guinea 
tribes

Sexuality

Double 
standard

Gender

Tchambuli: 
women 

make sexual 
advances, 

men gossip
Mundugamor: 

both sexes 
aggressive, 
competitive

Non-
sporting

Masculinity

Boys’ 
socialisation

Renold (2001) 
Alternative 

masculinities

Crowds 
out other 

masculinities

ArtisticAcademicGentle

Connell (1995) 
(Hegemonic 
masculinity)

Sex

Biological 
determinism

Natural 
differences

Goldberg 
(1977) 

Genetic 
differences

Value 
convergence

Home 
(past)Careers 

(present)

Ladettes

Blurring

Changing identities

Gender 
differences

Wilkinson 
(1997) Shift in 
generational 

values

Mac an 
Ghaill 
(1994) 

(Crisis of 
masculinity) 

Overlapping? 
(Disappearing 
gender divide)

‘New man’ 
(1980s)

Eroded by 
feminism

Women

Lads
Abbott 

(2000) New 
masculinities

Heavy 
manual work 
disappearing

Greater female 
educational 

achievement

Depression

Fatalism

Crime

New 
identities

Young women’s 
rising power 

and confidence
Reject stereotypes

Modesty

Agents of gender 
socialisation

Skelton 
(2002) 

Schooling
Parents

Oakley (1972) 
Steering

Dress

Gendered 
language

Channeling

Language

Manipulation

Gender 
stereotypes

Historical

Cross-cultural
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Revision maps

Unit 9: Class identities (pages 45–54)

Class identities

Class 
consciousness

Social class

Income 
and wealth 
unequally 

distributed

Bourdieu 
(1984) Class 

cultures Class-
consciousness

Cluster of 
occupations

Similar 
economic 
position

Different 
class 

identities

Identify 
with own 

class
Awareness 

of other 
classes

Measurement 
of class

Middle classes

Culture and 
identity

Growth

Roberts (2001) 
Different culture 

and lifestyles

Self-employed	
 and small 

business owners

Roberts 
(2001) 

Difficult to 
classify

Little in 
common

Diverse 
backgrounds

Wide range 
of jobs

Postmodern

Ascetic

Managerial

Savage et 
al. (1992) 

Fragmented 
lifestyle groups

1951: 
30% UK 

population

2000: 
60% UK 

population

Professionals

Routine 
white-collar 

workers

Upper class

Interlocking 
groups

Strong sense 
of identity

Landowning 
aristocrats

Jet set

Social 
closure

Entrepreneurs

Work-centred

Tradition

Authority

‘Breeding’ 
and 

background
Education Social 

activities

Leisure 
activities

Family ties

Working class

1951 = 70% working 
population  

2007 = under 50% 
working population

Traditional New

Family

Female 
homemakers

Male 
breadwinners

Close-knit 
community

Class 
consciousness

Marriage 
for life

Extended 
family

Disapproval 
of divorce

Changing 
gender 

roles

Leisure as central 
life interest

Privatism Materialism
Social 

mobility

Weakened

Classless society?

Saunders 
(1990)

Savage et 
al. (2001)

Class identity 

Diverse 
and flexible 

lifestyles

Individual 
choices

Consumer 
lifestyles

Consumer 
culture

Personal 
identity

Marshall et al. 
(1989) Class 

still important

Devine (1997) 
Most common 
social identity

Class out 
there

Weak class 
identities

Class 
solidarity

Classes have own 
tastes, values, 
preferences

Socially 
excluded

Underclass

Socially 
disadvantaged

Does 
disadvantage 
create these 

values? Do underclass 
values cause 

their problems?

Cause or 
effect?

Blaming 
the victim Murray (1994) 

Characteristics

Dean and 
Tayler-Gooby 

(1992) 
(Underclass 

share 
mainstream 

values)

Permanently 
trapped?

Poor 
educational 

opportunities

Ill health

Bad 
housing

Unemployment

Poverty‘New 
rabble’

Live off 
crime/
welfare

Poor etc 
because of 

their values/
morals

Irresponsible 
attitudes to 
parenthood

1900s–1960s
Dominant 

type 
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Unit 10: Leisure, consumption and identity (pages 54–60)

Leisure, consumption 
and identity

New media

Fast 
growing

Portable

Inter-
connected

Expanded 
choice

Accessibility

Electronic 
games

Internet

Mobile 
phones

Boyle (2007)

Virtual 
communities Virtual 

identities

Friendship

Entertainment

Social 
networking

Fantasy 
worlds

Anonymity
New 

opportunities

Consumer culture
Three models

Featherstone (1991)

Radical Sociological Postmodern 
lifestyles

Driven by 
capitalist 

profit

Creating 
desires

Selling 
happiness

Masks 
exploitation

Consumption 
creates social 
distinctions

Bourdieu 
(1984)

Conspicuous 
consumption 

(Veblen, 1899)

Cultural 
identity

Superiority

Distinctive 
lifestyles

Status 
symbols

Presentation 
of self

Individual 
consumer 

choices
Not 

determined 
by class/

occupation

Value on 
diversity

Consumer lifestyles

Consumption 
patterns

Day (2006) 
‘Designs for 

living’

Television

Patterns of leisure

Limited 
female 
leisure 

provisions

Cultural 
pursuits

Home
Tourism and 

holidays

Leisure centres 
male-dominated

Parker 
(1976) Three 

patterns

Safety fears

Opposition

Extension 
or spillover

Neutrality

Physical 
activities

Home 
responsibilities

‘Unfeminine’ 
sport

Types

Swimming

Keep-fit

Walking

Improved 
transport

Mindscapes

‘New 
landscapes’

Wider range of 
cultural/leisure 

pursuits

Increased 
spending 

power

Reduction in 
working hours

Leisure

Definition

Roberts 
(1978) Three  
sociological 

models

Taylor and 
Cohen (1992) 
Postmodern 

model

Special 
occasions 

(feasts, 
fairs)

No clear 
dividing line 

between 
work/leisure

Victorian 
crack down 

on ‘sinful’ 
recreations

Victorians

Encouraged 
recreation, 

exercise, 
culture

Create new 
meanings, 
identities

‘Activity 
enclaves’

People seek 
choice, 
novelty, 
diversity

Time left over 
after work/
non-work 

obligations

Leisure 
patterns 

transformed

Activities 
and 

attitudes

Pre-
industrial 

Britain
Industrial 
revolution

Walvin (1978) 
Industrial 

Revolution
20th-century 
mass leisure

Historical

Class 
domination 

(Marxist)
Pluralist 
model

Walvin (1978) 
Leisure 

industries

Mass 
society


