Paul Willis argues that the age of spectacular subcultures has gone for good. There are so many  “style and taste cultures “ available now, that there are many ways in which young people can define their identity.  The growth of capitalist culture and leisure industries means that young people have access to the cultural resources they need to engage in symbolic creativity. According to Willis, young people actively and creatively adopt and appropriate products of the fashion and leisure industries to create their own unique style.

A criticism of Willis is that he overestimates how active young people are and underestimates the manipulative power of the fashion and leisure industries in dictating style, tastes and preferences. 

Postmodern views of youth culture

Bennett (1999) sees society as being too diverse for spectacular youth subcultures to exist any longer. He explains that styles are more fragmented and that young people pick and choose a variety of tastes, fashions and sounds in their social time. In his study of the Newcastle club scene of the 1990s he illustrates his point, explaining how the eclectic nature of the dance music encourages an eclectic approach to dress and lifestyle.

As with Bennett’s study, Hetherington (1998) rejected the idea of the CCCS that membership and behaviour of subcultures was linked to social structures, such as social class. Young people choose particular lifestyles rather than being pushed into patterns of cultural behaviour by social structural influences (in other words, the identity we have in society according to our position in the social structure).

Bennet uses the term coined by Mafessoli, neo-tribes to emphasise the elements of choice and temporary tastes in contemporary youth styles. Neo tribes have a looser structure than traditional subcultures, based around lifestyle and consumer choices. Members of a ‘neo-tribe’ share a common mood or state of mind, rather than class position, norms or values.

These elements of choice, the idea of “picking and choosing”, can also be seen in the concept of “supermarket of style” suggested by the Postmodern theorist, Polhemus

Activity                                                                                                                                                     
[image: image1.wmf]Create two characters, one with what you would consider to be style and the other without style.  You can either draw your characters or describe them.
Think about the following factors;

Dress

Music

Interests

Age/ethnicity/gender

Do all members of your group agree with what makes someone stylish?

What does this suggest about the postmodern views? (neo tribes, supermarket of style)

